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Ji Yan a,1, Senmao Xia b,*,2, Amanda Jiang a, Zhibin Lin a

a Durham University Business School, Mill Hill Lane, Durham DH1 3LB, UK
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The authors regret to inform readers that there was an error in the 
affiliations listed in this article. The correct affiliations are updated as 

above.
The authors would like to apologise for any inconvenience caused.

DOI of original article: https://doi.org/10.1016/j.jbusres.2024.114646.
* Corresponding author.

E-mail addresses: ji.yan@durham.ac.uk (J. Yan), s.xia@surrey.ac.uk, xsenm6688@sina.com (S. Xia), sitong.jiang@durham.ac.uk (A. Jiang), zhibin.lin@durham. 
ac.uk (Z. Lin). 

1 Ji Yan extends thanks to the Engineering and Physical Sciences Research Council for funding Project 933628: AI Hub for Real Data.
2 Senmao Xia extends his gratitude to the Foundation of GUO XiaoLing, G5698.
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