
 

 

Is it linear or quadratic relationship between intentions to leave the job 

and its antecedents in luxury hotels?   

Abstract  

 

The aim of this study is to assess whether the relationship between intention to leave the job and 

its antecedents is quadratic or linear. To explore those relationships a theoretical model (see Figure 1) 

and eight hypotheses are proposed. Each linear hypothesis is followed by an alternative quadratic 

hypothesis. Findings from the analyses of 884 responses representing the staff of luxury hotels in India 

suggest that the effect of two antecedents i.e. job security, earnings and organisational loyalty were found 

to be linear. The two other antecedents i.e. organisational enthusiasm and stimulating job confirmed a 

quadratic relationship with intention to leave the job. Though one result suggesting that excessive salary 

or job security is no assurance to decrease staff turnover has been somewhat surprising. These results 

are unique within the context of human resource practices in the luxury hotels in India.  
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1. Introduction  

This study explores a path that has been established by previous studies in the area. The aim is to assess 

whether the relationship between intention to leave the job and its antecedents is quadratic or linear. 

Usually good things account for an apparent good feeling associated with various aspects of 

organizational life. However, the paradox lies in the fact that, beneficial antecedents may be harmful 

when taken too far, raising a question - how do employees respond to increased benefits in luxury hotels? 

The term luxury hotels used in the current study refers to 4-star and 5-star hotels.   

To accomplish the aim whether the relationship between intention to leave the job and its antecedents is 

quadratic or linear, a theoretical model (see Figure 1) and eight hypotheses are proposed. Each linear 

hypotheses is followed by an alternative quadratic hypotheses. The current study draws upon previous 

studies that have focused on the positive linear effects of organisational enthusiasm, stimulating job, job 

security and earnings, and organisational loyalty on intention to leave the job, especially the research by 

Mohsin, Lengler and Bhupesh (2013) who have investigated the linear relationship between those four 

antecedents and intention to leave job. The present research explores whether organisational enthusiasm, 

stimulating job, job security and earnings, and organisational loyalty will have a U-shaped relationship 

with intention to leave the job. This means that those relationships will have a curvilinear relationship, 

rather than linear. The alternative hypotheses propose that the relationship between the four antecedent 

constructs and intention to leave the job might not be linear, as the existing literature suggests. On the 

positive quadratic relationships, the intention to leave the job will be on its highest level when the four 

criterion variables examined are at their lowest or highest values. The minimum value of intention to 

leave the job will be achieved when each of the criterion variables are at their average point (sweet point). 

Thus, the too-much-of-a-good-thing effect would be observed. Our study advances the literature by testing 

possible alternative effects of those independent variables as antecedents on intention to leave the job  

The luxury hotels in India were chosen for the study based on that there is little research which originates 

from India in relation to human resource in the luxury hotels. Secondly, the growth that has been taking 

place in the hotel industry in India as evident from the following facts published by the Ministry of 

Tourism, Government of India (2012):  

 There has been rapid growth, specifically in the 4-star and upward category of hotels in India. 

Figures suggest that from a total of 750 hotels in March 2012, growth is expected to reach 1338 

by March 2017, and 2457 hotels by March 2022.  

 This growth generates a demand for a trained workforce and presents the challenge of dealing 

with staff turnover. The current gap between demand and supply of trained human resources for 

hotels in India's luxury hotels is 8.64%.  

 Current employee turnover rates are 11e12% in luxury hotels, and up to 20% in hotels in 

general. 

(Ministry of Tourism of India, 2012).  

2 Theoretical background and Development of Research Hypotheses  

The study seeks to explore whether the relationship between intention to leave the job and its antecedents 

is quadratic rather than linear. This research follows a path of previous studies that have been published in 

other business areas, such as management and marketing (Cadogan 2012, Lengler et al. 2013). In this 

sense, little headway has been done in the tourism management area and, few studies have approached 

that topic in this subject area. Objectively, we build up from researchers’ voices who advocate that the 

dominant literature has focused on linear relationships that potentially neglect alternatives relationships 

between antecedent and criterion variables (Pierce and Aguinis, 2013). More specifically, in this study we 

shed light on alternative shapes of the relationships between intention to leave job and its antecedents.  

In order to contribute with this discussion in the tourism and hospitality management area, we structured 

our hypotheses development as follows: firstly, we specify linear hypotheses between each antecedent 

and intention to leave the job. Secondly, to each linear hypothesis an alternative quadratic relationship is 

specified.  



Several authors such as Hartman & Yrie (1996); Hinkin & Tracey (2000) and Hom and Griffeth (1995), 

Denvir and McMahon (1992) in their studies have indicated that turnover rates in the hospitality industry 

are comparatively higher which is partly under the control of the management. It could differ from hotel 

to hotel as an individual case. These authors and others such as Yang et al(2012), Wells and Peachey 

(2011), Yang (2010) and Cho et al (2009), suggest in their findings that enthusiasm at work helps build 

loyalty towards the organisation and influences any intentions staff might have to quit. To test, the 

following hypothesis is proposed:   

H1: there is a negative linear relationship between employee´s organizational enthusiasm and 

employee’s intention to leave the job.  

A competing hypothesis to H1 poses that the relationship between employee’s organizational enthusiasm 

and intention to leave job will be described by a curvilinear relationship (quadratic) rather than a linear 

one. The rationale behind that alternative hypothesis is based on the fact that studies have pointed out that 

there is a negative relationship between organizational enthusiasm and intention to leave the job (Slåtten 

et al., 2011; Liu et al., 2012; Josephson and Vingård, 2007). Since organizational enthusiasm is related to 

employee satisfaction, it could also be argued that organizational enthusiasm may not be enough to retain 

workers. If organizational enthusiasm evolves over time as do satisfaction, the relationship between 

enthusiasm and turnover intention may assume a curvilinear pattern. There are arguments, however, that 

too-much-of-a-good-thing can have a reverse outcome than those related in the literature (Pierce and 

Aguinis, 2013). This will contribute with our contend that after a certain point of organizational 

enthusiasm (moderate level) the intention to leave the job will be greater, explaining the positive slope of 

the curve. Thus,  

H2alternative: there is a U-shaped relationship between employee’s organizational enthusiasm 

and intention to leave the job: employees with very low levels of organizational enthusiasm and 

employees with very high levels of organizational enthusiasm will present higher levels of 

intention to leave the job than those employees with moderate levels of organizational 

enthusiasm. 

Jobs in the hospitality/hotel industries are usually perceived to be low skilled. Such perception coupled 

with poor management, lack of inspiration and no structured career become causes of negative 

impressions (Walmely 2004). Such findings are also supported by Poulston (2008) stating that non-

management employees tend to quit more often than management employees due to a lack of stable roles 

and positions. Lockyer (2007) also notes this in his study “...staff turnover seems to contribute to a 

reduction in service quality and a sense of burnout, particularly for front-line supervisors who are 

constantly involved in ‘fire-fighting’ when their departments are staffed with inexperienced employees” 

(p.88). Further Slatten, Svensson and Svaeri (2011) have suggested that relationship between role clarity, 

empowerment and mentoring, within the industry impact the turnover intentions of the employees. What 

is the situation with regard to employees in the luxury hotels in India? Following hypothesis tests the 

current situation, employees’ perception of their job and intention to quit.   

H3: There is a negative linear relationship between how employees perceive a job to be 

stimulating and his/her intention to leave the job 

The perception of a job being stimulating can also be linked to the sector instead of the job itself. In this 

case, employability within the sector becomes an important variable (Blomme et al., 2010). Hospitality 

industry is known for employing low-skills workers and for not focusing on long-term commitment (Choi 

et al., 2000; McPhail and Fisher, 2008). In this case, the stimulation behind the job can cease within a 

short period of time, increasing the high level of turnover found in the industry (Blomme et al., 2010; 

Choi et al., 2000). In this regard there is a positive relationship between how much a job is perceive to be 

stimulating and the intention to leave the job (Erdogan and Bauer, 2009; Verhaest and Omey, 2006). This 

argument explains the negative slope of the curve where departures from minimal levels of stimulation 

will have a positive impact on intention to leave the job. However, considering that the industry does not 

focus on long-term relationship (McPhail and Fisher, 2008) there is a possibility that stimulation with the 

job would not be enough to retain employees. Workers then still can search for new opportunities and 



challenges. In this case, increase competition in the industry and the employability in the sector help 

explaining the positive slope of the curve (Blomme et al., 2010; Laine et al., 2009). The increase in 

stimulation would then impact on higher levels of turnover. We test a curvilinear relationship where low 

stimulation and high stimulation increases intention to voluntarily leave the job. 

H4alternative: there is a U-shaped relationship between employee’s perception of a job to be 

stimulating and his/her intention to leave the job: employees with very low levels of perception 

of a job to be stimulation and employees with very high levels of perception of a job to be 

stimulating will have more intentions to leave job than those workers who have moderate 

perception of their jobs to be stimulating.  

Lack of career progression, low wages, low job security and low skills were identified as reasons of high 

turnover in the hospitality industry by Iverson and Deery in 1997. Pizam and Thornburg (2000) state in 

their findings pay and benefits amongst the most important factors affecting staff turnover. Horner and 

Swarbrooke (2004) also state low pay as an important factor leading to job insecurity in the hotels. Hence, 

low pay or low remuneration continues impacting staff turnover in different parts of the world as 

indicated by the above studies and studies conducted by other authors which include Williams et al 

(2008), Obbonna and Harris (2002), Dickinson and Perry (2002, Chalkiti and Sigala (2010), Yang et 

al(2012). Considering these findings, the following hypothesis is proposed to test the responses related to 

job security and pay within the Indian luxury hotels context:  

H5: There is negative linear relationship between job security and earnings and employee’s 

intention to leave the job.  

Literature has established a negative linear relationship between pay satisfaction and job security and 

intention to leave the job. Low satisfaction with payment or job security increases turnover intent (Laine 

et al., 2009; Motowidlo, 1983; Vandenberghe and Tremblay, 2008; Iverson and Deery, 1997; Blomme et 

al., 2010). This argument supports our argument that at very low levels of security and earnings workers 

express the intention to leave the job. When security and earnings are increased workers express less 

intention to leave the job. This is represented by the downslope of the U-shaped curve of the quadratic 

relationship between job security and earnings and worker’s intention to leave job. Following the too-

much-of-a-good-thing approach (Pierce and Aguinis, 2013), job security and earnings may be positive up 

to a point. After that, increases in job security or earnings do not bring additional value and actually 

would lead to a higher level of turnover intention. Such relationship is supported by Taris and Feij’s study 

(2001), who have found that excessive amounts of salary or job security stimulate workers to leave the 

company. Their study supports our positive slope of the curve, where high levels of stimulation would 

lead to a higher intention to leave the job. Building from those arguments we test whether earnings and 

job security have a curvilinear effect in the employees’ intention to leave the job in the hospitality 

industry. Thus, we propose our hypothesis H6alternative: 

H6alternative: there is a U-shaped relationship between job security and earnings and 

employee’s intention to leave the job: employees who perceive their jobs as being not secure and 

their earnings are low and employees who perceive their jobs as being very secure and their 

earnings are high will have more intention to leave job than those workers who perceive their 

jobs as being moderately secure and their earnings are considered moderate. 

Organisational loyalty is observed to increase with a perception which communicates to the employees 

that this organisation values long term commitment from its employees. Management also need to obtain 

and address concerns the employees might have. Such an approach develops satisfaction amongst the 

employees and generates loyalty towards the organisation. Employees’ loyalty is expected to increase if 

they realise that the organisation is willing to spend time and money for their cause. Such views have 

been supported by several studies for example Redford (2005); Birdir (2002); Stalcup and Pearson 

(2001); Choi, Woods and Murrmann (2000); Teare and O’Hern (2000); Deery and Shaw (1999) and Yang 

et al (2012). What is the impact of organisational loyalty on employees’ intentions to quit? The following 

hypothesis tests the question from the perspective of employees in luxury hotels in India:  



H7: there is a negative linear relationship between employee’s organisational loyalty and 

his/her intention to leave the job.  

Literature has demonstrated that loyalty is negatively related to turnover intention (Shuck et al., 2011; 

Bhatnagar, 2012). Individuals that are more engaged are likely to be more loyal to the organization and 

high levels of  loyalty lead to increased job satisfaction, higher performance, lower levels of absenteeism 

and, finally, turnover (Bhatnagar, 2012). Studies have only evidenced a linear relationship between 

turnover and loyalty, although aspects such as loyalty itself has weak power in avoiding turnover 

(Halbesleben and Wheeler, 2008; Bhatnagar, 2012). Other aspects such as payment and career 

management are more influential in the turnover intention than loyalty (Juhdi et al. 2013). In this regard, 

when workers have opportunities for development they feel to be more employable (Juhdi et al., 2013). 

This is particular important in the hospitality industry where, there is a rapidly increasing in turnover 

(Blomme et al., 2010). Then, knowing that other factors influence on turnover and that loyalty is not 

enough to avoid turnover, a quadratic relationship could be explored, where higher levels of loyalty may 

also increase worker’s’ intention of turnover, since they perceived themselves as being more marketable. 

Thus, we propose our eighth hypothesis: 

H8 alternative: There is a U-shaped relationship between organizational loyalty and intention to 

leave the job: employees with very low level of organizational loyalty and employees with very 

high level of organizational loyalty will have more intention to leave job than those workers who 

have moderate level of organizational loyalty. 

**************************************** 

Insert Figure 1 about here 

**************************************** 

3 Methodology   

A sample of 884 respondents was accumulated from the 4 and 5 star luxury hotels located in metropolitan 

cities of India (e.g. Delhi, Mumbai and Chennai).   

Measures which lead to development of our constructs were drawn from the current literature as 

stated below.  

 Employees’ organizational enthusiasm. Measures for this construct were adapted from the 

studies done by Denvir and McMahon (1992), Yang, (2010), Cho et al (2009).  

 Stimulating work. Role clarity, stimulating/unstimulating work measures were adapted from the 

studies done by Walmeley (2004), Poulston (2008), Slatten et al(2011).  

 Job security and earnings. Job security, earnings and additional benefits measures were adapted 

from Firth et al(2004), Pizam and Thornburg (2000), Chalkiti and Sigala (2010), Hinkin and 

Tracey (2000), Williams et al(2008), Horner and Swarbrooke (2004).  

 Organizational loyalty. Measures for oorganisational loyalty were adapted from Redford (2005), 

Birdir (2002) Deery and Shaw (1999).  

 

Suggestions were taken from senior hotel managers in India which helped develop measures to assess 

intentions to change present job and looking for something better paid 

To test our hypotheses and the structural relationships we applied Partial Least Squares Path Modelling 

(PLS-PM; Lohmöller, 1989; Wold, 1982). Despite of its large sample we decided to use PLS-PM because 

of the complexity of the model tested. Such complexity is reflected by the number of parameters and the 

fact that four constructs have been estimated by squaring their original latent constructs.  

4 Findings, Discussion and Conclusion   

 



Findings from the analyses of 884 responses representing the staff of luxury hotels in India suggest that 

the effect of two antecedents i.e. job security, earnings and organisational loyalty were found to be linear. 

The two other antecedents i.e. organisational enthusiasm and stimulating job confirmed a quadratic 

relationship with intention to leave the job. Though one result suggesting that excessive salary or job 

security is no assurance to decrease staff turnover has been somewhat surprising. These results are unique 

within the context of human resource practices in the luxury hotels (Figure 2).  

The results of H1 and H2 indicate that relationship between organisational enthusiasm and intention to 

leave the job is quadratic and negative rather than linear. The relationship is represented by an inverted U-

shaped curve reflecting that employee’s intention to leave the job reaches its highest point when he/she 

develops average level of professional and organisational enthusiasm (see Figure 3). This notion is 

supported by Yang et al (2012), Wells and Peachey (2011), Yang (2010) and Cho et al (2009), who 

suggest in their findings that enthusiasm at work helps build loyalty towards the organisation and 

influences any intentions staff might have to quit.  

Results of the H3 and H4 indicate that the relationship between the perception of a job stimulation and 

intention to leave the job was found positive quadratic (u-shaped) rather than linear. This means that at 

very low and very high levels of job stimulation employees will show a high intention to leave the job. 

When employees perceive the job as being very unstimulating, they present a high intention to leave the 

job (see Figure 4). This has been shown by previous studies such as Walmeley (2004), Poulston (2008), 

Slatten et al (2011).  

A negative linear relationship between pay satisfaction, job security and intention to leave the job has 

been widely reported in the litertaure (Laine et al, 2009; Motowidlo, 1983; Vandenberghe and Tremblay, 

2008; Iverson and Deery, 1997; Blomme et al 2010). The H5 and H6 results in the current study suggest 

that as perception of job security and earnings increase, employees demonstrate an increase in intention to 

leave the job (see Figure 5). This is somewhat surprising and could be related more to job embeddedness 

and work engagement as suggested by Halbesleben et al (2008). According to the author job 

embeddedness captures components of an individual’s attachment to their job, it could consist of links, 

perceptions of person-environment fit and the sacrifices individual has to make to quit the job.  

Loyalty towards organisation seems to increase amongst employees when they find that organisation is 

willing to spend money and time for their cause. Several studies have supported this view for example 

Redford (2005); Birdir (2002); Stalcup and Pearson (2001); Choi, Woods and Murrmann (2000); Teare 

and O’Hern (2000); Deery and Shaw (1999) and Yang et al (2012). Results of H7 and H8 indicate that at 

a very low level of organisational loyalty the intention to leave the job is high, hence, as organisational 

loyalty increases, the intention to leave the job decreases (see Figure 6).  

These findings are also supported by the work of Shuck et al (2011) and Bhatnagar (2012). Employees 

who are more engaged with their work are more likely to be loyal towards their organisation 

The study is distinctive with its findings based on quadratic analysis. It has implications for managers of 

luxury hotels that too-much-of-a-good-thing may not be an assurance that employees will remain in the 

job. Secondly, there is little evidence in literature of similar analytical approaches within the context of 

luxury hotels in India or elsewhere being undertaken to assess staff turnover. In this way the outcomes 

have implications for both practice and theory.  

 

 

  



Figure 1  

Theoretical Model 
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Figure 2  

Final Model  
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Figure 3 

The Curvilinear relationship between organizational enthusiasm and intention to leave 

job (H1 and H2alternative) 
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Figure 4 

The Curvilinear relationship between stimulating job and intention to leave job (H3 and 

H4alternative) 
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Figure 5 

The linear relationship between job security and earnings and intention to leave job 

(H5 and H6alternative) 

 

 
 

  



 

 

Figure 6 

The Linear relationship between organizational loyalty and intention to leave job 

(H7 and H8alternative) 

 

 
 

 

 

 

 

  

Intention 

to leave 

the job 

Organisational Loyaly 



 

5 References and bibliography.  

 

Anderson J C, D W Gerbing (1982) Some methods for respecifying measurement models to obtain 

unidimensional construct measurement. Journal of Marketing Research 19, 453-460. 

Anderson, J C, D W Gerbing (1988) Structural Equation Modeling in Practice: A Review and 

Recommended Two-Step Approach. Psychological Bulletin 103, 411-423. 

Armstrong, J. S., & Overton, T. S. (1977). Estimating Nonresponse Bias in Mail Surveys. Journal of 

Marketing Research, 14(3), 396-402.  

Barclay, Donald, Christopher Higgins, and Ronald L. Thompson (1995), “The Partial Least Squares 

Approach to  Causal Modeling: Personal Computer Adoption and Use as an Illustration,” 

Technology Studies, 2 (2), 285–309.  

Bagozzi, R P, Y Yi (1988) On the Evaluation of Structural Equation Models. Journal of Academy of 

Marketing Science 16, 74-94. 

Bagozzi, R P, Y Yi (1994) Advanced topics in structural equation models, In Advanced Methods of 

Marketing Research, ed R P Bagozzi. Blackwell, Oxford. 

Beauregard, T.A. and Henry, L.C. (2009). Making the link between work-life balance practices and 

organisational performance. Human Resource Management Review, 19, 9-22.   

Beckert, J., & Walsh, K. (1991). Development plans replace performance reviews at Harvey Hotels. 

Cornell Hotel and Restaurant Administration Quarterly, 32(3), 72-80.  

Bhatnagar. J. (2012) Management of innovation: role of psychological empowerment, work engagement 

and turnover intention in the Indian context. International Journal of Human Resource 

Management, 23, 5, 928-951. 

Bialaszewski, D., & Giallourakis, M. (1985). Perceived Communication Skills and Resultant Trust 

Perceptions Within the Channel of Distribution. Journal of Academy of Marketing Science, 

13(2), 206-217. 

Birdir, K. (2002). General manager turnover root cause. Journal of Contemporary Hospitality 

Management, 14(1), 43-47.  

Blomme, R. J., Van Rheede, A., & Tromp, D. M. (2010). The use of the psychological contract to explain 

turnover intentions in the hospitality industry: A research study on the impact of gender on the 

turnover intentions of highly educated employees’. The International Journal of Human 

Resource Management, 21(1), 144-162.  

Bollen, K. A. (1989). Structural Equations with Latent Variables. New York: Wiley and Sons. 

Byrne, B. M. (2001). Structural Equation Modeling with AMOS: Basic Concepts, Applications, and 

Programming. New Jersey: Lawrence Erlbaum Associates, Inc. 

Cardy, R. L. & Lengnick-Hall, M. L. (2011).Will they stay or will they go? Exploring a customer-

oriented approach to employee retention. Journal of Business Psychology. (26), 213-217.  

Cadogan, J. W. (2012). International marketing, strategic orientations and business success: Reflections 

on the path ahead. International Marketing Review, 29(4), 340-348. 

Chalkiti, K. and Sigala, M. (2010). Staff turnover in the Greek tourism industry. A comparisosn between 

insular and peninsular regions. International Journal of Contemporary Hospitality Management, 

22 (3), 335-359.  

Chin, W. W. (1998), "Issues and Opinion on Structural Equation Modelling", MIS Quarterly, Vol. 22 No. 

1, pp. 7-15.  

Cho, S., Johanson, M.M. and Guchait, P. (2009). Employees intent to leave: A comparison of 

determinants of intent to leave versus intent to stay. International Journal of Hospitality 

Management, 28, 374-381.   

Cho, W., Sumichrast, R. T., & Olsen, M. D. (1996). Expert system technology for hotels: Coming 

application. The Cornell Hotel and Restaurant Administration Quarterly, 37(1), 54-61.  

Choi, J-G., Woods, R. H., & Murrmann, S. K. (2000). International labour markets and the migration of 

labour forces as an alternative solution for labour shortages in the hospitality industry. 

International Journal of Contemporary Hospitality Industry, 12(1), 61-66. 



Choi, K. (2006). A structural relationship analysis of hotel employees’ turnover intention. Asia Pacific 

Journal of Tourism Research, 11(4), 321-337.  

Cronbach, L. J. (1951). Coefficient alpha and the internal structure of tests. Psychometrika, 16(3), 297-

324.   

Deery, M. A., & Shaw, R. N. (1999). An investigation of the relationship between employee turnover and 

organisational culture. Journal of Hospitality and Tourism Research, 23(4), 387-400. 

Denvir, A., & McMahon, F. (1992). Labour turnover in London hotels and the cost effectiveness of 

preventative measure. International Journal of Hospitality Management, 11(2), 143-154. 

Dickinson, N. S., & Perry, R. E. (2002). Factors influencing the retention of specially educated public 

child welfare workers. Evaluation Research in Child Welfare, 15(3/4), 89−103.  

Efron, B. and Tibshirani, R. J. (1993), An Introduction to the Bootstrap, Chapman & Hall/CRC, New 

York.  

Erdogan, B. and Bauer, T. (2009) Perceived overqualification and its outcomes: The moderating role of 

empowerment. Journal of Applied Psychology, 94, 2, 557-565.  

Falk, R F, N Miller (1992) A primer for soft modelling. Akron: University of Akron Press.  

Fallon, M. J., & Rutherford, D. G. (2010). Hotel Management and Operations. New Jersey: John Wiley & 

Sons, Inc.  

Firth, L., Mellor, D.J., Moore, K.A. and Loquet, C. (2004), “How can managers reduce employee 

intention to quit?”, Journal of Managerial Psychological, 19 (2), 170-87. 

Fornell, C., & Larcker, D. F. (1981). Evaluating Structural Equation Models with Unobservable Variables 

and Measurement Error. Journal of Marketing Research, 18(1), 39-50.  

Gentry, W. A., Kuhnert, K. W., Mondore, S. P., & Page, E. E. (2007). The influence of supervisory-

support climate and unemployment on part-time employee retention. Journal of Management 

Development, 26 (10), 1005-1022. 

Gerbing, D. W., & Anderson, J. C. (1988). An Updated Paradigm for Scale Development Incorporating 

Unidimensionality and Its Assessment. Journal of Marketing Research, 25(2), 186-192.  

Ghiselli, R.F., La Lopa, J.M. and Bai, B. (2001), “Job satisfaction, life satisfaction and turnover intent”, 

Cornell Hotel and Restaurant Administration Quarterly, 42 (2), 28-37. 

Halbesleben, J. and Wheeler, A. (2008) The relative roles of engagement and embeddedness in predicting 

job performance and intention to leave. Work and Stress, 22, 3, 242-256. 

Hartman, S. J., & Yrie, A. C. (1996). Can the hobo phenomenon help explain voluntary turnover? 

International Journal of Contemporary Hospitality Management, 8(4), 11-16.  

Henseler, J, C M Ringle, R R Sinkowics (2009) The Use of Partial Least Squares Path Modeling in 

International Marketing. Advances in International Marketing 20, 277-319.  

Hinkin, T. R., & Tracey, J. B. (2000). The cost of turnover. The Cornell Hotel and Restaurant 

Administration Quarterly, 41(3), 14-21. 

Hogan, J. J. (1992). Turnover and what to do about it. Cornell Hotel and Restaurant Administration 

Quarterly, 33(1), 40-45. 

Hom, P. W., & Griffeth, R. W. (1995). Employee turnover. Ohio, OH: South Western Publishing. 

Horner, S., & Swarbrooke, J. (2004). International cases in tourism management. Oxford: Elsevier 

Butterworth-Heinemann.  

Huber, G. P., & Power, D. J. (1985). Retrospective Reports of Strategic-level Managers: Guidelines for 

Increasing their Accuracy. Strategic Management Journal, 6(2), 171-180. 

Iverson, R. and Deery, M. (1997) Turnover culture in the hospitality industry. Human Resource 

Management Journal, 7, 4, 71-82. 

Iverson, R. D., & Deery, M. (1997). Turnover culture in the hospitality industry. Human Resource 

Management Journal, 7(4), 71-82. 

Josephson, M. and Vingård, E. (2007) Zest for work? Assessment of enthusiasm and satisfaction with the 

present work situation and health – a 1.5-year follow-up study. Work, 29, 3, 225-231. 

Juhdi, N., Pa’wan, F. and Hansaram, R. (2013) HR practices and turnover intention: the mediating roles 

of organizational commitment and organizational engagement in a selected region in Malaysia. 

The International Journal of Human Resource Management, 24, 15, 3002-3019. 



Kalliath, T.J. and Beck, A. (2001), “Is the path to burnout and turnover paved by a lack of supervisory 

support? A structural equations test”, New Zealand Journal of Psychology, 30, pp. 72-8.   

Kennedy, D. J., & Berger, F. (1994). Newcomer socialisation: Oriented to facts or feelings? Cornell Hotel 

and Restaurant Administration Quarterly, 35(6), 58-71. 

Kim, I. C. (1998). Effects of the job performance on the turnover intention of hotel employees in Korea. 

Journal of Tourism Sciences, 21(2), 142-156.   

Laine, M., Heijden, B., Wickström, G., Hasselhorn, H., and Tackenberg, P. (2009). Job insecurity and 

intend to leave the nursing profession in Europe. The International Journal of Human Resource 

Management, 20, 2, 420-438. 

Lashley, C. (2000). Hospitality retail management: A unit manager’s guide. Oxford: Butterworth-

Heinemann.  

Lashley, C. (2001). Costing staff turnover in hospitality service organisations. Journal of Services 

Research, 1(2), 3-24. 

Leidner, R. (1993), Fast Food: Fast Talk: Service Work and the Routinization of Everyday Life, 

University of California Press, Berkeley and Los Angeles, CA.  

Lengler, J.; Sousa, C.; Marques, C. (2013). Exploring the linear and quadratic effects of customer and 

competitor relationship on export performance. International Marketing Review, 30(5), 440-468.  

Lichtenstein, R., Alexander, J.A., McCarthy, J.F. and Wells, R. (2004), “Status differences in cross-

functional teams: effects on individual member participation, job satisfaction, and intent to quit”, 

Journal of Health and Social Behaviour, 45 (3), 322-35. 

Lin, Y., Shang, K. and Ding, X. (2013) A study of influential factors of employee satisfaction based on T 

relation analysis-an ensample of a logistic firm. International Business and Management, 6, 2, 

36-41. 

Liu, D., Mitchell, T., Holtom, B. and Hinkin, T. (2012). When employees are out of step with coworkers: 

how job satisfaction trajectory and dispersion influence individual-and unit-level voluntary 

turnover. Academy of Management Journal, 55, 6, 1360-1380. 

Lockyer, T. (2007).  The International Hotel Industry: Sustainable Management, New York, The Haworth 

Press. 226 pages.  

Lohmöller, J.-B. (1989), Latent Variable Path Modeling with Partial Least Squares, Physica-Verlag, 

Heidelberg. 

Manisha, H. (2007). Practical strategy for resolving staff conflict. Tourism Management, 9(2), 96-104.  

McPhail, R & Fisher, R 2008, 'It's more than wages: analysis of the impact of internal labour markets on 

the quality of jobs'. International Journal of Human Resource Management, vol. 19, no. 3, pp. 

461-472.  

Ministry of Tourism, Government of India (2012). Study to Assess the Requirement of Manpower in 

Hospitality and Travel Trade Sector. Market Pulse, Division of Metrix Research & Analytics 

Pvt. Ltd. 28-64.   

Mohsin, A., Lengler, J. and Kumar, B. (2013). Exploring the antecedents of intentions to leave the job: 

the case of luxury hotel staff. International Journal of Hospitality Management, 35, pp 48-58.   

Moncarz, E., Zhao, J., & Kay, C. (2009). An exploratory study of US lodging properties' organizational 

practices on employee turnover and retention. International Journal of Contemporary Hospitality 

Management, 21 (4), 437-458. 

Motowidlo, S. (1983) Predicting sales turnover from pay satisfaction and expectation. Journal of Applied 

Psychology, 68, 3, 484-489. 

Ogbonna, E., & Harris, L. (2002). Managing organisational culture: Insights from the hospitality industry. 

Journal of Human Resource Management, 12(1), 33-53. 

Ohlin, J. B., & West, J. J. (1993). An analysis of the effect of fringe benefit offering on the turnover of 

hourly housekeeping workers in the hotel industry. International Hospitality Management, 12(4), 

323-336.  

Pierce, J., Aguinis, H. (2013). The Too-Much-of-a-Good-Thing Effect in Management. Journal of 

Management, 39, (2), 313-338.  

Ping, R.A.J. (1995), “A parsimonious estimation technique for interaction and quadratic latent variables”, 

Journal of Marketing Research, 32, (3), 336-347.  



Pizam, A. and Ellis, T. (1999). Absenteeism and Turnover in the Hospitality Industry, In: Darren Lee-

Ross, ed. HRM in Tourism & Hospitality: International Perspectives on Small to Medium Sized 

Enterprises, London: Cassell, 109-131. 

Pizam, A. and Thornburg, S.W. (2000), Absenteeism and Voluntary Turnover in Central Florida Hotels: 

A Pilot Study. International Journal of Hospitality Management, 19 (2), 211-218.  

Poulston, J. (2008). Hospitality workplace problems and poor training: A close relationship. The 

International Journal of Contemporary Hospitality Management, 20(4), 412-427. 

Powell, S., & Wood, D. (1999). Is recruitment the millennium time bomb for the industry worldwide? 

International Journal of Contemporary Hospitality Management, 11(4), 138-139. 

Pritchard, M. P., Havitz, M. E., & Howard, D. R. (1999). Analyzing the Commitment-loyalty Link in 

Service Contexts. Journal of Academy of Marketing Science, 27(3), 333-348. 

Redford, K. (2005). Business brains get a heart. Caterer and Hotelkeeper,195 (4392), 36-39.  

Ringle, C. M. (2006). "Segmentation for Path Models and Unobserved Heterogeneity: The Finite Mixture 

Partial Least Squares Approach," in Research Papers on Marketing and Retailing. Hamburg: 

University of Hamburg.  

Ringle, C., Wende, S. and Will, A. (2005), "Smartpls 2.0." Hamburg: University of Hamburg.  

Scroggins, W. A. (2008). The relationship between employees fit perceptions, job performance, and 

retention: Implications of perceived fit. Employee Responsibilities and Rights Journal, (20), 57-

71.   

Shuck, B., Reio, T. and Rocco, T, (2011) Employee engagement: an examination of antecedent and 

outcome variables. Human Resource Development International, 14, 4, 427-445. 

Silva, P. (2006), “Effects of disposition on hospitality employee job satisfaction and commitment”, 

International Journal of Contemporary Hospitality Management, 18 (4), 317-28.  

Slatten, T., Svensson, G. and Svaeri, S. (2011). Service quality and turnover intentions as perceived by 

employees. Antecedents and consequences. Personnel Review 40, (2), 205-221.  

Stalcup, L. D., & Pearson, D. (2001). A model of the causes of management turnover in hotels. Journal of 

Hospitality and Tourism Research, 25(1), 17-30. 

Tanke, M. L. (1990). Human resources management for the hospitality industry. New York, NY: Delmar.  

Taris R. & Feij F.A. (2001) Longitudinal examination of the relationship between supplies-values fit and 

work outcomes. Applied Psychology, 50, 1, 52–80. 

Teare, R., & O’Hern, J. (2000). Challenges for service leaders: Setting the agenda for the virtual learning 

organisation. International Journal of Contemporary Hospitality Management, 12(2), 97-106.  

Tenenhaus, M., Vinzi, V. E., Chatelin, Y.-M. and Lauro, C. (2005), "Pls Path Modeling", Computational 

Statistics and Data Analysis, 48 (1), 159-205.   

Vandenberghe, C. and Tremblay, M. (2008). The role of pay satisfaction and organizational commitment 

in turnover intentions: a two-sample study. Journal of Business and Psychology, 22, 3, 275-286. 

Verhaest, D. and Omey, E. (2006). Discriminating between alternative measures of over-education. 

Applied Economics, 38,18, 2113-1220. 

Walmaley, A. (2004). Assessing staff turnover: A view from the English Riviera. International Journal of 

Tourism Research, 6(4), 275-287. 

Weiss, A. M., & Heide, J. B. (1993). The Nature of Organisational Search in High Technology Markets. 

Journal of Marketing Research, 30(2), 220-233.  

Wells, J.E. and Peachey, J.W. (2011). Turnover intentions. Do leadership behaviors and satisfaction with 

the leader matter? Team performance Management, 17, (1/2), 23-40.  

Williams, D., Harris, C., & Parker, J. (2008). I love you - goodbye: Exit Interviews and Turnover in the 

New Zealand Hotel Industry. New Zealand Journal of Employment Relations, 33(3), 70-90. 

Withiam, G. (2007, January 8). Study examines unexpected costs of turnover. Hotel and Motel 

Management, 222(18). Retrieved from Hospitality and Tourism Index.  

Woods, R. H. (1992). Managing hospitality human resources. Michigan, MI: Educational Institute of the 

American Hotel and Motel Association.  

Wold, H O (1982) Soft modeling: The basic design and some extensions., In Systems Under Indirect 

Observation, eds K G Jöreskog and H Wold, 1-54. North Holland Press, Amsterdam. 



Wold, H O (1985) Partial least squares. In Encyclopaedia of Statistical Sciences, eds S Kotz and N L 

Johnson, 581-591. John Wiley and Sons, New York. 

Yang, J-T. (2010). Antecedents and consequences of job satisfaction in the hotel industry. International 

Journal of Hospitality Management,29, 609-619.   

Yang, J-T., Wan, C-S. (2004). Advancing organisational effectiveness and knowledge management 

implementation. Tourism Management, 25(5), 593-601.  

Yang, J-T., Wan, C-S. and Fu, Y-J. (2012). Qualitative examination of employee turnover and retention 

strategies in international tourist hotels in Taiwan. International Journal of Hospitality 

Management,31,837-848.   

Zhou, Y., Zhang, Y. and Liu, J. (2012). A hybridism model of differentiated human resource management 

effectiveness in Chinese context. Human Resource Management Review, 22, 208-219. 


